Enterprise and Marketing
The learning in Enterprise and Marketing (equivalent to 1 GCSE) is structured as follows.
Year 10:





Year 11:
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Half term 4


How do we implement an effective Marketing Mix?


Half term 5


Half term 6


How do we succesfully pitch our business proposal?





How do we create a USP and a powerful brand image?


What are the different types of liability and business ownership?


How and why do we write an effecive business plan?





What are the main business functions - purpose and activities?


How do we effectively promote our brand?


What makes an effective business proposal pitch?


How do we assess, review and improve our pitch?










Half term 1


Practice and prepare for the assessment on Business Proposals


Half term 2


Half term 3


Practice and prepare for the assessment on Marketing and Pithcing


 Real assessment on Business Proposals





Apply knowledge of market segmentation, market research, pricing, break even, risk to an exam board brief


Apply knowledge of branding, promotion, marketing mix to a real life brief


Apply knowledge of market signmentation, market research, pricing, break even, risk to a real life brief










Half term 4


Real the assessment on Marketing and Pitching


Half term 5


Additional study time for your GCSEs


Half term 6


GCSE exams


Apply knowledge of branding, promotion, marketing mix to an exam board brief










Half term 1


How and why do we segment markets?


Half term 2


Half term 3


How do we pick the best pricing strategy?


How and why do we conduct Market Research?


What are the best ways to conduct Market Research?


How and why do we draft and improve designs?


How do we review, assess and finalise designs?


What are the different kinds of costs to a business?


How do we calculate break-even?


How do we extend the product lifecycle?









